Horsham District five towns Passport Scheme
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MAKING THE MOST OF OUR RURAL TOWNS IN THE SOUTH EAST







A scheme to encourage visitors to five towns in West Sussex. 

A joint collaboration between the towns and a local bus company.




Need, purpose and community involvement

Day visitors are the lifeblood of small market towns. There are five distinct Community Partnerships in the Horsham District who are naturally keen to promote their own towns and to attract visitors.  However, they also recognise the value of working together to benefit the wider area.

As part of the healthchecks in each town, the local community, business associations and business in the community  looked at economic sustainability and it was clear that the visitor economy needed a boost.

Innovation, learning points & transferability

In order to attract more visitors, an attractive and informative brochure and ‘passport’ was produced jointly by the Horsham District 5 Towns Partnership to encourage more people to visit each of the distinctively different small market towns within Horsham District. The towns highlighted are Billingshurst, Henfield, Pulborough, Steyning, and Storrington.

The ‘passport’ has space for one sticker from each of the five market towns, which can be obtained from outlets displaying special ‘passport’ window posters. Once the visitor collects all five differently coloured stickers on their card, they fill in their contact details and mail it off to be entered into the quarterly prize draw of £100.

The budget available allowed for brochures to be distributed through tourist information centres, libraries, retail outlets in each of the towns and other visitor ‘hotspots’.

Funding, future financial viability & outcomes

The objective was to increase footfall of visitors to the area, and potentially their spending.   The leaflet was attractive enough to encourage visitors to the towns, with the passport element being an inducement to enter shops. Although a purchase was not necessary, once they were in the shops, traders had the opportunity to promote their offering.

The local bus company agreed to make the leaflets and passports available on the bus. The winner of the first draw travelled exclusively by local bus between the towns, thereby encouraging use of local transport, and strengthening the relationship between the bus company and the community partnership.

More information: Tony Jackson (flapjack@dsl.pipex.com) Tel: 01273 492636 
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